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Dr.Hauschka PRESS INFORMATION
New Dr.Hauschka Regenerating Body Moisturizer

leaves mature skin feeling firmer and more toned

Bad Boll/Eckwälden, 19 April 2011/tow – Environmental influences, lifestyle and age itself leave their traces on the skin – which means that as it ages, the skin needs care that is optimized to meet its needs. Specifically for mature skin over 40, the new Regenerating Body Moisturizer from Dr.Hauschka Skin Care joins our Regenerating line of face care products. It enhances the skin’s elasticity, leaving it feeling firmer and more toned. The new Regenerating Body Moisturizer is quickly absorbed and provides rich, intensive care for the skin. Part of an integrated skin care concept, this composition of high-quality ingredients is specially formulated to meet the demands of mature skin. Dr.Hauschka Regenerating Body Moisturizer will be available from authorised specialist retailers starting 1 April. 
After the age of 40, the skin begins to lose moisture, tone and elasticity. Containing selected medicinal herbs, Dr.Hauschka Regenerating Body Moisturizer helps the skin to retain moisture and leaves it feeling toned, fortified and firmed. A selection of nature’s treasures comes together to provide a unique skin care experience. A base of plant oils such as exquisite jojoba oil and protective candelilla wax give this especially rich lotion its intensive moisturising properties. The senses are pampered with an enveloping fragrance of roses and oranges with a base note of velvety wood and vanilla. 
High-quality, rhythmitised extracts of medicinal plants with anti-oxidant properties, isoflavone-rich red clover, siliceous field horsetail and moisture-balancing marsh​mallow and birch leaves stimulate the innate regenerative powers of the skin. With its natural ingredients, Dr.Hauschka Regenerating Body Moisturizer also helps to firm the connective tissue and refine the structure of the skin. The result is an entirely new skin feeling – smooth and silky. This harmonious composition is also highly suitable for sensitive skin.
How to use

The rich, intensive-care moisturiser in the easy-to-use 150-ml airless dispenser should be applied evenly to the skin after a shower or bath. It is absorbed quickly, activating its optimal toning and firming effects. 
A unique skin care concept
Dr.Hauschka Skin Care is based on an unusual concept. Its approach to skin care is shaped by natural ingredients, selected medicinal herbs, a unique treatment method and a core idea: The skin possesses the power to nurture and regenerate itself and skin care products should help to maximise these powers. This is what sets Dr.Hauschka Skin Care apart. It reinforces the skin’s healthy, natural processes and rhythms, protecting it from external influences.
Ingredients: Water (Aqua), Simmondsia Chinensis (Jojoba) Seed Oil, Prunus Amygdalus Dulcis (Sweet Almond) Oil, Alcohol, Helianthus Annuus (Sunflower) Seed Oil, Sesamum Indicum (Sesame) Seed Oil, Rosa Damascena Flower Extract, Equisetum Arvense Extract, Betula Alba Leaf Extract, Rosa Damascena Flower Water, Glyceryl Stearate Citrate, Glycerin, Hectorite, Fragrance (Parfum), Althaea Officinalis Leaf Extract, Punica Granatum Fruit Extract, Lysolecithin, Sucrose Laurate, Limonene*, Linalool*, Geraniol*, Citronellol*, Coumarin*, Citral*, Benzyl Benzoate*, Farnesol*, Benzyl Salicylate*, Eugenol*, Trifolium Pratense (Clover) Extract, Euphorbia Cerifera (Candelilla) Wax, Xanthan Gum, Lecithin, Malpighia Punicifolia (Acerola) Fruit Extract. 

*component of natural essential oils

Dr.Hauschka Quality

‘Nature’s treasures transformed for you’ – this has been WALA Heilmittel GmbH’s guiding principle ever since the company was founded back in 1935. By harnessing the rhythms of polarities such as warmth and cold, darkness and ligth or rest and movement, the company creates healthcare products based on natural substances that, wherever possible, are obtained from organic sources and under fair conditions.

Today, with its three brands – WALA Medicines, Dr.Hauschka Skin Care and Dr.Hauschka Med – the company exports products to over 40 countries. WALA employs around 700 people and generated sales of approximately EUR 103 million in 2010.
Dr.Hauschka skin care products are available from natural food stores, health food stores, selected department stores, stores specializing in natural cosmetics and toiletries, Dr.Hauschka Natural Estheticians and pharmacies. The Dr.Hauschka Service Team will give you the names of local suppliers and will answer any questions you may have. To contact them, call +49 7164 930 181, Monday to Friday between 8 a.m. and 5 p.m. Or visit us on the Internet at www.dr.hauschka.de/english/. Further information on natural skin care can be found at www.naturalbeauty.de.

www.wala.de/english/
www.dr.hauschka.de/english/
http://twitter.com/DrHauschka_GER
http://www.facebook.com/pages/DrHauschka-Germany/152015739406
WALA®, WALA Logo®, viaWALA®, Dr.Hauschka Med®, Dr.Hauschka®, Dr.Hauschka CulturCosmetic®, CulturCosmetic® and Dr.Hauschka Design are registered trade marks of the company WALA Heilmittel GmbH.
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Contact: Inka Bihler-Schwarz

WALA Heilmittel GmbH, Public Relations, 73085 Bad Boll / Eckwälden, Germany

Telephone: +49 (0)7164 930-603, fax: +49 (0)7164 930-266, inka.bihler@wala.de
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